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Abstract
The impact of Covid-19 pandemic and the new normal era to the intensity of the use of digital
media by the millennial generation were significant increased, this condition was in line with
the development of the world of work in the industrial era 4.0 where many permanent workers
were replaced by freelancers which caused a change in the mindset of the millennial generation
toward job preferences that shifted from formal jobs to digital entrepreneurs. This study aimed
to determine the factors that influenced digital entrepreneurs' intentions of digital content
creators being able to compete in the digital world. Data was collected through 240 experienced
digital content creators. Data analysis was performed by SEM-PLS. The findings of this study
indicated that self-efficacy was able to strengthen the influence of entrepreneurship education
and public support on digital entrepreneur intention. This research leave a gap for further
research to examine more detailed which related to the mindset and behavior of the millennial
generation towards work preferences in the digital era. Moreover, Indonesia as a nation was
predicted to enter an era of surplus population of working productive age and with this research
the government could anticipate the early occurrence of job shortages.
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Introduction
The emergence of the COVID-19 pandemic
caused a significant weakening of the global
economy, as well as the Indonesian
economy (Susilawati, Palevi, & Purwoko,
2020; Ozili & Arun, 2020). The impact of
this pandemic is working from home or
working from home, and some who are not
lucky will experience termination of
employment from the company where they
work (Sulistyorini, 2021). Termination of
employment certainly occurs in various
sectors because the COVID-19 pandemic

has an impact on the transportation,
tourism, trade, health and other sectors
(Susilawati et al., 2020; Caraka et al., 2021).
The "lock down" policy was taken by
various countries to prevent the further
spread of COVID-19 which led economic
activity to be hampered and put pressure on
future world economic growth, including
Indonesia's economic growth. This
condition is very burdensome for the
community, but slowly there are changes in
work patterns due to technological
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assistance in which some works can be done
anywhere with the help of the internet and
digital platforms, as well as the mindset of
the millennial generation who can no longer
rely on formal work in facing difficulties in
terms of economy (Scheidgen, Gumusay,
Gunzel, Kerlv, & Wolf, 2021).
One of the ways to escape current financial
difficulties is to engage in creative
entrepreneurship (Cenamor et al., 2019;
Znagui & Rahmouni, 2019; Flowers &
Meyer, 2020). By utilizing technological
advances, the term digital content creator
has emerged which has changed most of the
mindsets of the current millennial
generation in terms of looking for work.
Content creator is a term for someone who
produces various content materials in the
form of writing, images, videos, sound, or a
combination of two or more materials
(Nayan et al., 2021; Törhönen et al., 2021).
Content created by content creators is
usually published on digital platforms, such
as Tiktok, YouTube, Instagram, Snapchat,
WordPress, and so on which results in a
consequence,
namely
the
intense
competition that is formed due to the
emergence of more and more digital content
creators (Dewi & Darma, 2019; Astuti &
Nasution, 2014).
The emergence of innovative technology in
several fields has made it possible to take a
step towards the fourth industrial revolution
where innovation is emerging at high speed
and disrupting almost all sectors around the
world and entire systems of production,
management,
governance
and
entrepreneurship are changed and give birth
to innovative startups which brings hope to
the economy (Znagui & Rahmouni, 2019;
Sudiwedani & Darma, 2020; Asri & Darma,
2020). This change provides financial
opportunities for digital content creators. As
quoted from katadata.com (2018) the
projected income of influencers who
become content creators on the internet is
higher than income from the formal sector.
Even when compared to the average
monthly net income of self-employed
workers in 2020 according to the main

occupation, which is Rp. 1,866,000.00
(BPS, 2020). The income earned by
influencers and content creators is much
higher and becomes one of the main reasons
millennials want to become content
creators.
The millennial generation's entrepreneurial
interest is also influenced by the support of
the internet as a digital media that makes it
easier for business activities to be carried
out (Zaheer, Breyer, & Dumay, 2019;
Cutolo & Kenney, 2020; Cenamor, Parida,
& Wincent, 2019). As quoted on
www.internetworldstats.com in Tjiptono &
Diana (2020, p.369), the total population of
Indonesia in 2019 reached 269.5 million
people with a total of 171.2 million internet
users which indicates that there is a great
opportunity to utilize the internet as a means
of business which eventually develops into
e-commerce. The very rapid development
of internet users is linear with the growth of
content creators in the digital world (Nayan,
Shafie, Chualan, Zakaria, & Nayan, 2021;
Cenamor et al., 2019; Kollmann, Stockman,
Niemand, Hensellek, & Cruppe, 2021;
Wang, Tseng, Wang, & Chu, 2019).
The desire to become an entrepreneur is a
mental statement that is owned by a person
to plan and survive in a business from the
smallest scale (Ayyubi, Setyanti, &
Surroso, 2018; Thelken & Jong, 2020;
Ilmaniati & Musihudin, 2017; Youssef,
Boubaker, Dedaj, & Carabregu, 2021;
Hyytinen,
2021)
while
Digital
entrepreneurship is a business or business
that is run by digital media or the internet in
the form of social media, blogs, websites,
and so on (Yeh, Wang, Hsu, & Lin, 2020;
Dewi & Haryanto, 2017; Sitinjak, 2019;
Ghatak, Chatterjee, & Bhowmick, 2020;
Nzembayie et al., 2019; Fisch et al., 2021).
To conclude, digital entrepreneurship
intention is a desire from someone to run a
business digitally or utilize digital
technology. Based on the data obtained, the
opportunity
to
become
digital
entrepreneurship is indeed quite good, but
creating content on the internet requires
support from the surrounding environment
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or public support (Elia, Margherita, &
Passiante, 2020; Ayob et al., 2013; Cao &
Ngo, 2019).
The emergence of content creators is not
immediately accepted by the community as
a livelihood or job, especially for the older
generation who are still stick with career
paths and pension funds. Because of that,
many millennials experience obstacles in
creating content due to environmental
pressures and parents who feel content
creators are just a play activity. The absence
of public support often makes content
creators retreat and lose their motivation in
producing content (Nowiński, Haddoud,
Wach, & Schaefer, 2020; Filho, Matos,
Trajano, & Lessa, 2020; Yulita et al., 2020).
The difference in mindset between the
younger generation and the previous
generation creates a gap that becomes a
challenge for young entrepreneurs who run
businesses in the digital world. Adaptation
to the development of the digital era is
needed to be able to see opportunities and
prepare mentally. The greater the public
support received by a person, it is indicated
that it will make their mindset more positive
and increase their desire to do things that are
supported by their environment (Hasanah &
Setiaji, 2019; Filho et al., 2020).
In
addition
to
public
support,
entrepreneurship education is also one of
the important factors that determine
entrepreneurial intention. In Indonesia,
entrepreneurship education is important
even entrepreneurship education has been
included in the curriculum (Sarassina, 2020;
Somjai
&
Sangperm,
2019).
Entrepreneurship education can be
interpreted as a form of education and the
provision of practical knowledge about
business, skill development, and selfconfidence that are closely related to
achieving business success (Anjum et al.,
2018; Nabi et al., 2018; Ndofirepi, 2020). In
Indonesia,
education
about
entrepreneurship has been given to students
at universities through entrepreneurship
classes. Through these classes, universities
want
to
increase
their
students'

163

entrepreneurial intentions and encourage
their intention to become entrepreneurs
(Sarassina, 2020; Rezazadeh & Mahjoub,
2016).
A content creator cannot rely solely on
public support and entrepreneurship
education to produce quality content, selfefficacy is needed to make opportunities
can be utilized as good as possible (Ip, Wu,
Liu, & Liang, 2017; Bullough, Renko, &
Myatt, 2014; Ghatak et al., 2020; Adelekan,
Williamson, Atiku, & Ganiyu, 2018). Selfefficacy is a person's perception of his
abilities and self-regulation in an effort to
achieve certain desires tertentu (Wang,
Tseng, Wang, & Chu, 2019; Westhuizen &
Goyayi, 2020; Shah & Mehta, 2019;
Domínguez
&
Bezanilla,
2021;
Klongthong, Thavorn, Thanabodypath,
Dhammathattariya, & Chandrachai, 2020).
In addition to self-efficacy, entrepreneurial
skills are also one of the factors that can
strengthen a person's entrepreneurial
intention. Gangi et al., (2018) stated that
entrepreneurial skills play an important role
in
entrepreneurship,
for
example,
communication skills to other people are
very important in entrepreneurial activities.
In addition, the increasingly competitive job
market conditions amid the increasing
number of fresh graduates have caused the
millennial generation to have to prepare
themselves for all possibilities, and they
must improve their skills to open up other
opportunities in work, and not just wait for
opportunities given by the government or
certain agencies in the field of work to get a
job (Ciuchta & Finch, 2019).
Research conducted by Vodă & Florea
(2019); Nowiński et al., (2020); Iwu et al.,
(2021) showed that entrepreneurship
education has a positive effect on
entrepreneurial intention. The better a
person's knowledge of entrepreneurship, the
more mature their readiness to run a
business. This is in line with the results of
research conducted by Thelken & de Jong
(2020); Handayati et al., (2020) which
states that entrepreneurship education is an
important aspect in a person's decision to
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become an entrepreneur or a person's
entrepreneurial intention.
Research conducted by Bullough et al.,
(2014) shows that the entrepreneurial
intention possessed by the younger
generation is an important desire in facing a
fairly high economic crisis because the
younger
generation
considers
that
entrepreneurial intention is an effective
solution in improving their standard of
living a better life. The results of research
conducted by Handayati, Wulandari,
Soetjipto, Wibowo, & Narmaditya (2020)
also state that entrepreneurial intention
requires a perception that is supported by
the environment, especially in growing
knowledge
about
entrepreneurs.
Meanwhile, research conducted by Neneh
(2020) explains that there are various
obstacles experienced by an entrepreneur,
including there must be an alignment
between the support system and selfefficacy in entrepreneurial intention.
The results of research conducted by Badri
& Hachicha (2019); Sánchez & Sahuquillo
(2018); Azzam (2016) shows that
entrepreneurial intention is influenced by a
person's social and cultural background,
meaning whether or not there is social
support from his environment for him to run
a digital-based business. However, support
alone is not enough to maintain a digital
business because it requires good selfregulation in running a business. This is in
accordance with the results of research
conducted by Sitinjak (2019); Klongthong
et al., (2020) which show that self-efficacy
or self-regulation is one of the factors that
influence a person's entrepreneurial
intention. Byhaving self-regulation, an
entrepreneur will be able to focus on his
desire to do a business or create quality
content.
The results of research conducted by
Abdullah et al., (2018); Sudiwedani &
Darma (2020) showed that entrepreneurial
skills have a positive effect on
entrepreneurial
intention.
Indeed,
entrepreneurial skills are a must-have

aspect if an entrepreneur wants to compete
and survive in the midst of globalization,
especially digitalization which is rapidly
increased. This is in line with the research
conducted by Manaf et al., (2020); Gangi et
al., (2018) which states that entrepreneurial
skills are useful in creating opportunities in
an entrepreneur and provide a deeper desire
for someone to run a digital entrepreneur.
The use of digital technology in a business
has in fact experienced significant
developments which eflected in the use of
digital platforms and social media as a
means to earn income on the internet. It can
be said that digital entrepreneur is a job that
has promising opportunities in the future.
Therefore, researchers try to look for factors
that influence digital entrepreneur intention
more comprehensively with the aim of
producing
more
appropriate
recommendations for the millennial
generation in running a digital business.
The findings of this research aimed to
contribute to the millennial generation in
order for them to have a creative mindset,
adapt to the digital era, and can expand their
work in accordance with the development
of the industrial revolution 4.0. This is
supported by research conducted by Zaheer,
Breyer, & Dumay (2019) which states that
digital entrepreneurs must have creativity to
survive in the digital world competition.
Another research conducted by Cenamor,
Parida, & Wincent (2019) which explained
that the increasing fierce competition in the
digital world must be followed by the
ability and resilience of the younger
generation to be creative.
Literature Review
Digital Marketing
Digital marketing is a promotional activity
for a brand or product using electronic
(digital) media. Decades ago, digital
marketing media was very limited, for
example television or radio which could
only convey information in one direction
(Limakrisna & Purba, 2019, p.251). In
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addition, digital marketing provides a great
opportunity for marketers to reduce costs
and increase customer satisfaction through
faster service and more interactive, real
time and efficient marketing interactions.
(Tjiptono & Diana, 2020, p.370).
Theory of Planned Behavior
The theory of planned behavior (TPB) is a
further development of the theory of
reasoned action (TRA). TRA explains that
behavior (behavior) is carried out because
the individual has the intention or desire to
do so (behavioral intention). Behavioral
intentions will determine a person's
behavior. TRA proposes that behavioral
intention is a function of attitude and
subjective norm towards behavior. Ajzen
(1988) explains that intention changes with
time, besides that the short-term TRA
results are more significant than the longterm TRA results (Ajzen, 2012, p.445).
Digital Entrepreneur Intention
Entrepreneur intention is a desire from
someone and also shows resilience to run a
particular business or business with the aim
of improving the personal or organizational
economy (Cutolo & Kenney, 2020;
Westhuizen & Goyayi, 2020). A person's
interest
or
intention
in
doing
entrepreneurship is the initial process in
deciding a behavior and realizing a desire
for a certain business with a more mature
level. (Millán, Lyalkov, Burke, Millan, &
Stel, 2021).
Public Support
Public support is a support given by the
surrounding environment to an individual
(Nowiński et al., 2020; Neneh, 2020; Jain,
2021). The support provided by the
surrounding environment will foster selfconfidence and psychological well-being
for those who get it to do something or
produce something useful for themselves
and the surrounding environment. (Filho et
al., 2020; Hasanah & Setiaji, 2019).
Entrepreneurship Educational
Entrepreneurship education is a special
education given in the field of
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entrepreneurship.
Entrepreneurship
education will make a person have the right
mindset for the business being run, and it is
hoped that various information related to
the business world and the tips needed to
run a business based on technology are
growing through this entrepreneurship
education. (Iwu et al., 2021; Sarassina,
2020; Anjum et al., 2018; Somjai &
Sangperm, 2019; Nowiński et al., 2020).
Self-Efficacy
Self-efficacy is a form of confidence that an
individual has in his ability to manage a
business, especially in facing business
challenges that occur along with the
development of technology and the era of
the industrial revolution 4.0 and can achieve
the goals to achieve in the future.
(Domínguez & Bezanilla, 2021; Ghatak et
al.,
2020).
The
confidence
that
entrepreneurs have in managing themselves
and their potential and facing failures that
may occur as an evaluation material for
running a business for better future
(Ilmaniati & Musihudin, 2017; Wang et al.,
2019).
Entrepreneur Skills
Skill is the ability to use reason, thoughts
and ideas and creativity in doing, changing
or making something more meaningful to
produce a value from the work. Skills are an
ability that people have in utilizing their
knowledge and developing their own
creativity in a business or business to
increase the value of the work carried out.
(Azzam, 2016; Sudiwedani & Darma,
2020).
Research Method
This research was classified as a type of
quantitative
research
whose
implementation was on the score of the
questionnaire results which were processed
with statistical software for example SEMPLS (Salisu, 2020). The technique used in
collecting data was the distribution of
questionnaires with google form. The scale
used was the Likert scale (Adelekan et al.,
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2018; Bullough et al., 2014; Neneh, 2020;
Youssef et al., 2021).
The population in this research is the entire
millennial generation who work as digital
content creators. Digital content creators
were chosen as the population because this
group is people who use digital technology
in doing business which are relevant in
explaining digital entrepreneur intentions
(Cenamor, Parida, & Wincent (2019).
Samples were chosen by using purpossive
sampling. The data were processed by using
the Structural Equation Modeling (SEM) , a
method according to the rule of thumb SEM
to determine the sample which was five to
ten times the number of estimated
parameters (Yeh et al., 2020; Sitinjak, 2019;
Utama, 2018:44), with the calculation of the
number of indicator which was x 10 = 24 x
10 = 240 digital content creators.
Data were analyzed by using Partial Least
Squares (PLS) technique. This technique
was chosen because the model estimates

generated by SEM-PLS generally show a
higher level of statistical power and provide
similar results in statistical significance and
path coefficient estimates (Filho et al.,
2020). Structural Equation Modeling was a
statistical technique used to build and test
statistical models which were usually in the
form of cause and effect (Sarwono,
2018:327). Hypothesis testing was done by
using the t test.
Result
The results of the questionnaire distribution,
it was found that most digital content
creators
aged
25-30
years
with
entrepreneurial family backgrounds as well
as dominant digital content creators use the
TikTok platform for content publication. so
that it can be seen that there are not many
digital content creators who are in the
productive age of learning, and very
minimal digital content is found at the age
approaching Generation X.

Table 1. Analysis Distribution Respondents
No
1
2
3
4
5

Variable
Digital Entrepreneur Intention
Public Support
Entrepreneurship Educational
Self-Efficacy
Entrepreneur Skill

Average
4,11
4,09
4,21
4,18
4,12

Description
Confident
Confident
Very Confident
Confident
Confident

Source: Analyzed Primary Data, 2021

The results of the questionnaire distribution
conclude that most respondents believe in

the statement, the results are summarized in
the table below.
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Figure 1. Outer Mode
Table 2. Average Variance Extracted (AVE)
Average Variance Extracted
0,748
0,765
0,800
0,716
0,692

Digital Entrepreneur Intention
Public Support
Entrepreneurship Education
Self-Efficacy
Entrepreneur Skill
Source: Analyzed Primary Data, 2021

The analysis results indicated that the
evaluation of the measurement model
(Outler model) with Convergent Validity
shows all the values of the loading factor
exceeded the number 0.7 which meant the

data in the study was valid. The analysis
results indicated that the AVE value that
exceeded the number 0.5 which meant the
existing data in the study was valid.

Table 3. Discriminant Validity

Digital Entrepreneur
Intention (Y)
Entrepreneur Skill (Z2)
Entrepreneurship
Educational (X2)
Public Support (X1)
Self-Efficacy (Z1)

Digital
Entrepreneur Entrepreneurship Public SelfEntrepreneur Skill (Z2)
Educational
Support Efficacy
Intention (Y)
(X2)
(X1)
(Z1)
0.865
0.657
0.082

0.832
0.101

0.895

0.837
0.761

0.687
0.735

0.101
0.218

Source: Analyzed Primary Data , 2021
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The results of discriminant validity showed
that all cross loading values in the
indicators of each variable have a value

that exceeded 0.5 which meant the data in
the study was valid.

Table 4. Coeficient of Composite Reliability dan Cronbach’s Alpha
Cronbach's Alpha Composite Reliability
0,933
0,947
0,851
0,900
0,936
0,953
0,897
0,928
0,901
0,926

Digital Entrepreneur Intention (Y)
Entrepreneur Skill (Z2)
Entrepreneurship Educational (X2)
Public Support (X1)
Self-Efficacy (Z1)
Source: Analyzed Primary Data, 2021

Based on the results of the analysis, all
Cronbach's alpha values in each variable
were greater than 0.7 and all Composite
Reliability values were more than 0.6. It can

be stated that the data in the research was
reliable.

Figure 2. Inner Model
The results of the analysis showed that the
R-square value for the public support
variable on digital entrepreneur intention
was 0.737, including a large one which
indicated that it has a large influence of
0.737 x 100% = 73.7%. The R-square value
for the public support variable on
Entrepreneur Skill was 0.473, which was
large and showed that it has a large
influence of 0.473 x 100% = 47.3%. The R-

square value for the public support variable
on Entrepreneur Skill was 0.614, which was
large and showed that it has a large
influence of 0.614 x 100% = 61.4%. The
obtained Q-square value of 0.9465 was
more than 0 and close to 1. It can be
concluded that the model has a predictive
relevance value or the model deserved to be
considered to have a relevant predictive
value.
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Table 5. Direct Effect Test Results
Original
Sample (O)
Entrepreneur Skills (Z2) -> Digital
Entrepreneur Intention (Y)
Entrepreneurship Educational (X2) > Digital Entrepreneur Intention (Y)
Entrepreneurship Educational (X2) > Entrepreneur Skills (Z2)
Entrepreneurship Educational (X2) > Self Efficacy (Z1)
Public Support (X1) -> Digital
Entrepreneur Intention (Y)
Public Support (X1) -> Entrepreneur
Skills (Z2)
Public Support (X1) -> Self Efficacy
(Z1)
Self-Efficacy (Z1) -> Digital
Entrepreneur Intention (Y)
Source: Analyzed Primary Data, 2021

Standard
Deviation
(STDEV)
0.075

T
Statistics
(|O/STDEV|)

P Values

0.050

Sample
Mean
(M)
0.053

0.666

0.506

-0.043

-0.043

0.035

1.247

0.213

0.032

0.037

0.041

0.774

0.439

0.141

0.144

0.046

3.080

0.002

0.596

0.590

0.076

7.816

0.000

0.684

0.685

0.045

15.334

0.000

0.756

0.756

0.035

21.793

0.000

0.274

0.278

0.089

3.080

0.002

Discussion
Public support in this study consisted of
four indicators, namely family support,
external support, getting advice and
information, and supporting facilities and
infrastructure (Neneh, 2020). Based on the
data from the questionnaire given to
respondents in general, respondents gave a
confident response to each indicator on the
public support variable, meaning that the
respondents in this study, namely digital
entrepreneurs, believed that family support,
external support, information and advice,
and facilities and infrastructure support was
an important factor for digital entrepreneurs
in running their business.
The findings of this study indicated that
entrepreneurship education was not enough
to foster a person's desire to become digital
entrepreneurship. If you pay attention to the
description of respondents' answers related
to entrepreneurship education, it can be
seen that on average respondents were very
confident about their knowledge related to
entrepreneurship. However, the results of
this study indicated that this knowledge was
not enough to be a reason for them to enter
the world of digital content creators.

The relationship between public support
and self-efficacy was shown from the
description of respondents' answers to each
of the indicators of these variables. Selfefficacy consisted of five indicators,
namely,
self-confidence,
persistence,
survival, problem solving ability, and belief
in success. The five indicators were a form
of self-regulation to bring up a positive
perception of something to be done. Good
self-regulation, especially for a content
creator, required external support. For
example, if a content creator gets the
support of good facilities and infrastructure,
then they will feel confident that the
business they are running will experience
success. This was the reason for the positive
relationship between public support and
self-efficacy.
Entrepreneurship education was an
important factor in making a structured and
systematic behavior related to various
things, one of which was self-efficacy.
Basically, entrepreneurship education
consisted of several indicators that show
ownership
of
knowledge
towards
entrepreneurship or entrepreneurship. This
knowledge showed that entrepreneurs have
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the ability to run a business, are creative,
understand the science of business
accountability and were able to think
critically. All that knowledge was useful for
self-regulation because of the belief in one's
own potential.
Today, digital entrepreneurs in creating
content on the internet display more of their
skills to attract viewers. When the public
appreciates the skills displayed by digital
entrepreneurs, they will have the
motivation to improve their skills and they
can show it optimally. This is the reason
that supports the positive relationship
between public support and entrepreneurial
skills.
Based on results of respondents' answers to
the entrepreneurship educational indicators,
it was found that respondents showed
uncertainty about items related to
entrepreneurship education in digital
entrepreneur work. In addition, skills or
skills were not only obtained through
entrepreneurship education, many digital
entrepreneurs get their skills through selftaught self-study, and even gained skills
through experiences that have been lived
which showed one of the reasons why
entrepreneurship education has no effect on
entrepreneurial skills.
Each indicator owned by the digital
entrepreneur intention and self-efficacy
variables has a relationship with each other,
for example, indicators of digital
entrepreneur intention, namely readiness to
face challenges, and having seriousness in
running a business. These indicators
required careful preparation to emerge in
entrepreneurs through self-regulation or
self-efficacy. Good self-regulation of a
digital entrepreneur will foster high
readiness and interest in running a digital
entrepreneur.
Indicators of entrepreneurial skills or skills
related to managerial, setting strategies
were important factors for a digital

entrepreneur to possess. However, having
these skills did not necessarily cause
someone to want to become a digital
entrepreneur. Due to the lack of confidence
and interest in digital business, the skills
possessed will not affect digital
entrepreneur intention.
The support provided by the environment
or public support was an important aspect
of entrepreneurship, especially in the digital
era. Family support, environmental
support, information and facilities provided
will be in vain if the digital entrepreneur
does not have good self-efficacy in himself.
Public support must be supported by selfefficacy in order to generate maximum
interest in becoming a digital entrepreneur.
Because self-regulation coupled with
public support will maximize the support to
be more useful.
A digital entrepreneur who has knowledge
through entrepreneurship education has a
high chance of growing interest in
entrepreneurship through digital media.
However, the digital entrepreneur intention
will not appear easily only based on
entrepreneurial knowledge but it needed
self-regulation
or
self-efficacy
in
strengthening this influence. Indicators of
self-efficacy basically consist of selfconfidence in potential, persistence, and
problem solving, all of which will certainly
strengthen
the
relationship
of
entrepreneurship education to digital
entrepreneur intention.
Skills are indeed important for a business in
this digital era. However, having high skills
did not affect the support provided by the
environment for the growth of digital
entrepreneur intention. Basically, public
support has a strong influence on
entrepreneurial intention which meant
skills were not able to strengthen this
influence anymore.
Entrepreneurship skills were important
skills to support work as a digital
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entrepreneur. However, in this study it was
found that entrepreneurship education has
no effect on digital entrepreneur intention,
it is hoped that there will be other variables
that can strengthen the relationship between
entrepreneurship education and digital
entrepreneur
intention.
However,
entrepreneur skills have not been able to
mediate this influence, based on the
description of respondents' answers to the
entrepreneur skills questionnaire, it was
found that there were still respondents who
were not sure about their skills.
Conclusıon
Based on the discussion that has been done,
it can be concluded that good public support
and self-efficacy can increase digital
entrepreneur
intention.
Meanwhile,
entrepreneurship
education
and
entrepreneurial skills have no effect on
digital entrepreneur intention. This shows
that the desire to become a digital
entrepreneur does not require high
entrepreneurship
education
and
enterpreneurial skill, the most important
thing is to have support and be able to do
self-regulation well. Self-efficacy is able to
mediate the effect of entrepreneurship
education and public support on digital
entrepreneur intention. Entrepreneur skills
are not able to mediate the effect of
entrepreneurship education and public
support on digital entrepreneur intention.
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